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7.8% or 21,347,391 of USA DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Typical Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 50.8 years
old (4.1% older than average) and have a $136,734 (16.6% higher than average) annual household income.
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6.7% or 261,724 of MSP DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Typical Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 49.5 years
old (1.1% older than average) and have a $123,982 (8.3% higher than average) annual household income.
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11.8% or 296,634 of STL DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.

'Pariera )W STl Typical Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 51. years old
BREAD (3.1% older than average) and have a $130,124 (25.2% higher than average) annual household income.
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7.5% or 146,589 of CIN DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.

Tanera = cl N Typical Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 50. years old
(2.8% older than average) and have a $132,546 (28.1% higher than average) annual household income.

BREAD

@ Percent of Market: Adults 18 or older ﬂ*Gender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:

White
85.2%

Black/African | 14.7%

= who Used PANERA BREAD American 1
One or More Times in the past ) b 2%
30 days Asian |

. 48.9%
® Remainder of CIN DMA 0.0%

Other |

48.4 49.0

. . 1.2%
Hispanic I

Total Persons: 951,112 992,852
1 1'79 3 Men Men Women Women # who Used PANERA BREAD One or More Times in the past 30 days BCIN
. A Age: =
Age Cell Demographics of Target vs. Market: : R o o W= HHI of Target vs. Market:
Adults 18 or older Sa' ‘
¥ \;ho Used PA;JERA BRB-QD One or !;Ilure Times inthe past 30days mcN <$35K HHI g
$35K-$50K HHI
$50K-$75K HHI
$75K-$100K HHI

$100K-$150K HHI

6.2% $150K-5250K HHI
4.6%
p
18-20 21-24 25-29 30-34 35.39 40-44 45-49 50-54 55.59 60-64 70+ ;
HHI:
# who Used PANERA BREAD One or More Times in the past 30 days m CIN £t _

CIN DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 150
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: Panera Bread




9.2% or 179,121 of WPB DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Typical Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 58. years old
(8.9% older than average) and have a $135,786 (28.8% higher than average) annual household income.
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7.8% or 21,347,391 of USA DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30.).
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 28.8% more

likely to be a college graduate, .5% more likely to work full-time, 16.1% more likely to be married, 4.7%
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6.7% or 261,724 of MSP DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 12.3% more
likely to be a college graduate, 9.5% less likely to work full-time, 4.1% more likely to be married, 8.5%

more likely to be a parent of 1 or more children under

Single, Never Married
Married

Legally Separated
Divorced

Widowed

LGBTQ+ (net)

who Used PANERA BREAD One or More Times in the past 30 days

b, A
(_)O Marital Status: Adults 18 or older

29.2%
30.4%
57.4%

1.2%
| 1.0%

10.7%

1.5%
I 3.2%

12.9%

B os%

= MSP

} \’f Education Levels: Adults 18 or older Employment: Adults 18 or older
Some High School or Less (not graduate) . 2.!59.61% Employed Full-Time or Part-Time
High School Graduate (12th grade or 28.6% Employed Full-Time (35 hours or more) 48.0%
GED) L 53.0% |
Some College Credit (no degree) 3.7% Employed Part-Time (less than 35 hours) ‘17'8?6
13.5
P 10.4% . 54.4%
Associate's Degree (AA, AS, etc.) 12.4% White Collar
21.7% 11.4%
College Graduate (4 year college) 24.3% Blue Collar 18.7%
20.5% : 8.7%
Postgraduate Degree Work From Home (most of the time or always) " 15.09
who Used PANERA BREAD One or More Times in the past 30 days = MSP who Used PANERA BREAD One or More Times in the past 30 days mMSP
"'ia,{_‘ Top-20 Occupations: Adults 18 or older Entrepreneurs/Government Workers
22.8%
7.3%
19.0% 33% 3.4%  40% 2% 4.5%
- I [
sh08% Small Business Self-Employed Government
2 8.6% Owner Workers
7% 7.8%
S8% . 56%  56% 4% guus.a% e
5%
1”' I 4m' I I m oy 1l 2T amein e 3-7*1_“ 1.4%
. y o 05 % [ A% A% 10% o5l 0% L4%00%
-l E S omm ] sl e i e
& & & & & & 3 # & & R P & 3 3 &
& & off . ‘,#"# &S éﬁ,@‘” f,,f S & A #yﬁf ¥
& &
& & & F & A A A A A S R A
& & & S e & & e T A A S A 4
<& <f < & ) o &£ & & %
. & & b’f & ‘3&\ K ¢&’ &4‘ & ﬁa fé&* "é" @‘.\t‘ . & «:‘,«?
o PO A & & & & & < r & K
& & & ) & & &
& tal &
o o
&
who Used PANERA BREAD One or More Times in the past 30 days u MSP
MSP DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 150

All Graphs and HBIAI Data Medeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved

Bttt b

Parent of 1 or more Children under 18
Working Mothers

Parent of 1 or more Children Under Age 2
Parent of 1 or more Children Age 2-5
Parent of 1 or more Children Age 6 - 11
Parent of 1 or more Children Age 12 - 17
Parent of 1 or more Children in College

randparent of 1 or more Children under 18

Quick service restaurants used past 30 days: Panera Bread

who Used PANERA BREAD One or More Times in the past 30 days

Stage in Life: Adults 18 or older

27.7%
I 25.6%
8.7%
I 10.3%

8.3%
. 7.3%

6.6%

. 5.3
10.9%
I 12.1%
I 16.1%
14.4%
B 5.5%
17.4%

I 22.6%

u MSP

24.4%



'Pa(%m = STL

BREAD®

P
* \’f Education Levels: Adults 18 or older

Some High School or Less (not graduate) -3'413"%

High School Graduate (12th grade or 16.0%
GED)
Some College Credit (no degree) _lg'fi‘m
Associate's Degree (AA, AS, etc.) 1
o o
College Graduate (4 year college) 20.4% 30.8%
Postgraduate Degree 21'49‘
.. 0

who Used PANERA BREAD One or More Times in the past 30 days mSTL

Employed Full-Time or Part-Time

Employed Full-Time (35 hours or more)

Employed Part-Time (less than 35 hours)

White Collar

Blue Collar

Work From Home (most of the time or always)

Employment:

who Used PANERA BREAD One or More Times in the past 30 days

Adults 18 or older

69.3%
61.6%
47.6%
21.7%
50.9%
18.3%
19.4%
13.6%
mSTL
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7.5% or 146,589 of CIN DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 66.8% more
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9.2% or 179,121 of WPB DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 42.3% more
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Parent of 1 or more Children under 18

Working Mothers

Parent of 1 or more Children Under Age 2

Parent of 1 or more Children Age 2-5

Parent of 1 or more Children Age 6 - 11

Parent of 1 or more Children Age 12 - 17

Parent of 1 or more Children in College

randparent of 1 or more Children under 18

Quick service restaurants used past 30 days: Panera Bread

who Used PANERA BREAD One or More Times in the past 30 days

Stage in Life: Adults 18 or older

13.8%
I 15.3%
7.7%

I s.7%

3.2%
M 238%
2.0%
. s
4.3%
I s
9.9%
I 11.3%
3.7%
B 33%
27.7%

I 25.0%

= WPB



7.8% or 21,347,391 of USA DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 13.9% more likely

to own their home, 5.9% more likely to own a higher valued home, 9.4% more likely to have a single-

family home, 1.2% more likely to have a dog.

m Own/Rent/Other:Adults 18 or olden mﬁm Type of Home:Adults 18 or older‘&’Pets in Home:Adults 18 or older

74.0% 68.3%
1 Single Family House (unattached) ——
62.5%

Own aDog
- 125% 35.8%
Townhouse or attached Home g
6.7%

36.3%

B oo

o 5.4%
Condominium W Own a Cat
10.2% ' shdx

5.5% 7.7% 2 7.4% ram— 11.5%
260 1;17&.158 2,173,751 -J0RELPE

Other OwnSecond Home | nobile Home or Manufactured | 1.1% Own other type of Pet

or Real Estate 6.6%
Home B
Property I 3.5%
= who Used PANERA BREAD One or More Times in the past 30 days musa who Used PANERA BREAD One or More Times in the past 30 days mUSA who Used PANERA BREAD One or More Times in the past 30 days mUSA

Value of Owned Home: Adults 18 or older W, Home Loans: Adults 18 or older

Aves Value of Owned Home:
who Used PANERA BREAD One or More Times in the...
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Mortgage Home Loan/Home Home/Property
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| 6.7% or 261,724 of MSP DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 12.% less likely to

own their home, 35.7% more likely to own a higher valued home, 6.1% less likely to have a single-family
home, 17.5% less likely to have a dog.

m Own/Rent/Other:Adults 18 or older m%m Type of Home:Adults 18 or older 4™ Pets in Home:Adults 18 or older
Single Family House (unattached) il 28.1%
68.3% Own aDog
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9.8%

o 0.2% 36.8%

31.7% Condominium I 7% Own a Cat 1
y 9.7% ! '
6.4% 55% 7.5% Apartment 23.1%
2008 VO 1668 BN 25500 3.5%
Rent Other OwnSecondHome | Mobile Home or Manufactured ~ 0.0% Own other type of Pet
or Real Estate Home I 1.3%
Property "
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Anrﬁ Value oi Owned Home:
who Used PANERA BREAD One or More Times in the...
msp
7.6%
4.1%
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; | 11.8% or 296,634 of STL DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 14.2% more likely
.Pﬂnerﬂ )l to own their home, 19.8% more likely to own a higher valued home, 9.1% more likely to have a single-

BREAD family home, 13.5% more likely to have a dog.

m Own/Rent/Other:Adults 18 or older mﬁm Type of Home:Adults 18 or older 4™ Pets in Home:Adults 18 or older
78.7% single Family House (unattached) m £t 47.8%
: 42.1%
Townhouse or attached Home : 47;6%
Condbmbilian (ot o Cat Bl
'wn ala |
| 1% 28.0%
4.2% 6,6% 6'1%_ 6.7% Apartment E%
12,522 [BITRIVE 18,202 ; 8.4%
Other OwnSecondHome | Mobile Home or Manufactured | 2.0% Own other type of Pet E
or Real Estate ;
Property Home I 5.3%
who Used PANERA BREAD One or More Times in the past 30 days mSTL who Used PANERA BREAD One or More Times in the past 30 days mSIL wwho Used PANERA BREAD One or More Times in the past 30 days mSTL

Home Loans: Adults 18 or older

Value of Owned Home: Adults 18 or older
Anrﬁ Value oi Owned Home:
BREAD One or More Times in the...
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<$150K

ot oo RS 2
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: 7.5% or 146,589 of CIN DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 23.3% more likely

to own their home, 7.9% more likely to own a higher valued home, 2.1% more likely to have a single-

family home, 19.4% more likely to have a dog.

mﬁﬂ Type of Home:Adults 18 or older 4, ¢ Pets in Home:Adults 18 or older

m Own/Rent/Other:Adults 18 or older

81.9% Single Family House (unattached) —m 48.9%
1 68.2% Own aDog
I 6.8% aL.0%

Townhouse or attached Home

4.6%
o | 6.9%
Condominium I 29% Own a Cat
25.6% 11.4% ’ 29.7%
! ] - I' me
15.4% 2.7% st 0:8% Apartment [
120,015 EWITHS im | 107,178 EXT 155698 16,667 B 4.4%
Own Rent Other W“i::‘l"’é:t:‘m“’ Mobile Home or Manufactured | 1.0% Own other type of Pet
or e
H -l
Property ome I 5.0%
who Used PANERA BREAD One or More Times in the past 30 days u CIN who Used PANERA BREAD One or More Times in the past 30 days ECIN # who Used PANERA BREAD One or More Times in the past 30 days ECIN
Home Loans: Adults 18 or older

Value of Owned Home: Adults 18 or older

Average Value of Owned Home:
who Used PANERA BREAD One or More Times in the...
an $365,020

3.2% 3.1% 2.5% 2.9%

M m 1 6.1% 73 6.4%
<$150K $150K-$200K $200K-$250K $250K-$300K S$300K-$350K $350K-$500K S$500K-$750K  $750K-$1M S1IM+ Home Refinanced Home Equity own
Mortgage Home Loan/Home Home/Property
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9.2% or 179,121 of WPB DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 16.1% more likely

to own their home, 9.7% more likely to own a higher valued home, 12.8% more likely to have a single-

family home, 7.6% more likely to have a dog.

m Own/Rent/Other:Adults 18 or older mﬁm Type of Home:Adults 18 or older 4™ Pets in Home:Adults 18 or older

81.2% Single Family House (unattached) * 37.5%
<22 Own aDog
| 9.3% 34.8%
Townhouse or attached Home - ’

10.4%

. [ 14.2%
Condominium g I

Own a Cat i
10.5%
14.2% = 25.1%
7.3% 7.1% [5.0%
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145,518 ERETILNE] | 28,564 [LTPNIRE s039 BUIRCYN 25368 EETEN) 6.4%
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or Real Estate
Home .
Property 6.2%
who Used PANERA BREAD One or More Times in the past 30 days uWPB = who Used PANERA BREAD One or More Times in the past 30 days "WPB who Used PANERA BREAD One or More Times in the past 30 days = WPB

Value of Owned Home: Adults 18 or older

Average Value of Owned Home:

g Home Loans: Adults 18 or older

who Used PANERA BREAD One or More Times in the...

wPB S565,222

15.1%

10.0% g g9,
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7.8% or 21,347,391 of USA DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30...
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 2.9% more likely

to look up D-I-Y advice online, 5.7% more likely to always vote in local elections, 44.7% more likely to

belong to a gym, 15.1% more likely to fly domestic

-Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older

Repes/  Health  Reaumnt DoWtYoumeN Oniine Phone  Medical  Fanes/iet  Home/  Apparel/ Jobsearch/  Relgion/
meal Planning Information information /  Advke  /VideoCall Services/ Information Gamdenideas Beauty idess Postresume  Sprtuabty
Suggestions Reviews (skype,  Information

FaceTime,

et

® who Used PANERA BREAD One or More Times in the past 30 days

Education
(Research
schools,

Apphcation,

Financing)

career
Development

Take Online  Electroni.
Classes 1vite

Homework
frou or Your
chil's)

mUSA

,

Genealogy

Political Activity: Adults 18 or older

.

Registered to Vote Democrat/Lean  Republican / Lean Independent / None
(In District of Residence) Democrat Republican of These

Presidential Elections: Always

idential Elections:

Statewide Elections: Always
Panenting/ Blectiops;
fon, Family advice =
o Lol Electons: Alweys
o)

Local Elections: Sometimes

= who Used PANERA BREAD One or More Times in the past 30 days

mUSA

(.
WﬁTopGO past 12-months Active Lifestyle Activites:

Lawn Care.

Grilling-
Outdoor
Cooking

Gardening logging -
[Flewers ar mmn; Hullh b or Running
vegetbles) Gcym

Bcyding  Swimming  Volunteer Bowlng  Camping
Work

® who Used PANERA BREAD One or More Times in the past 30 days
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Adults 18 or older
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\M Past 12-months Domestic Airline Trips: Adults 18 or older
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6.7% or 261,724 of MSP DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 12.2% less likely

to look up D-1-Y advice online, .5% more likely to always vote in local elections, 126.% more likely to belong
to a gym, 26.% more likely to fly domestic

.Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older

REcpes/  Health  Retaurnt Dodtvourel Onine Phone  Medical  Home/  FAnesy/Diet Jobsewrch/ Apparel/  Relgion/  Camer  Eduwation  Teke Onine  Homework
Meal Planning Information information/  Advice  /Videocall Services/ Ganfenideas Informafion Postresume Beauty deas Spirtuakty Development (Research
Suggestions Reviews (skype,  information Sehools,
FaceTime, apphication,
etc] Financing)

 who Used PANERA BREAD One or More Times in the past 30 days

Political Activity: Adults 18 or older

gLot UR:F 35.7% 122.9%

Registered to Vote Democrat/ Lean  Republican / Lean Independent / None
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e e M
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Cooking vegembles) education ormelative  Progmm (s%,
Marathon,
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11.8% or 296,634 of STL DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
6 Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 6.3% more likely
‘Panera > to look up D-I-Y advice online, 5.8% less likely to always vote in local elections, 29.6% more likely to belong

BREAD to a gym, 18.8% more likely to fly domestic

-Top 20 past 30-days Online Lifestyle Activites: Adults 18 or older al Activity: Adults 18 or older
36.1% L 137.6% *426.4%
s1.5% Registered to Vote Democrat/Lean  Republican / Lean Independent / None
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s S s o
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7.5% or 146,589 of CIN DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are .3% more likely to
look up D-I-Y advice online, .5% less likely to always vote in local elections, 15.8% more likely to belong to

a gym, 42.6% more likely to fly domestic p

-Top 20 past 30-days Online Lifestyle Activites: Adults 18 or older cal Activity: Adults 18 or older

9
Registered to Vote Democrat/Lean  Republican / Lean Independent / None
(In District of Residence) Democrat Republican of These
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il ol e - e
_-
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it ooy =l Local Elections: Sometimes
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belong to a gym, 25.3% more likely to fly domesti

9.2% or 179,121 of WPB DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 19.9% more likely
to look up D-I-Y advice online, 23.9% more likely to always vote in local elections, 45.% more likely to

Political Activity: Adults 18 or older

% Registered to Vote Democrat/Lean  Republican / Lean Independent / None
(In District of Residence) Democrat Republican of These
- Presidenta Elections: Always
0.5 L Presidential Elections: i !fi”
o 17.40%)
ol B B |,
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u;::::::g Information "l::;n‘nf Advice /T.:‘.;:m I::;L‘ Information Garden idess Beauty ideas Postresume Spiritualty  Classes (:::lr:‘ Development (r:.u.:.lm nwite ;:r‘\:;‘mn Family Advice  Service Local Elections: Always _
Facirine. bty o=k Local Elections: Sometimes
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«
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Quick service restaurants used past 30 days: Panera Bread
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1 time

3 times

4 times
5 times
6-9times

10times or more
# who Used PANERA BREAD One or More Times in the past 30 days

Total Monthly QSR Users:
100.0% 83.3%

Past 30-days QSR Users: Adults 18 or older

mUSA

Avg. Monthly QSR Meals:

5.7

Adults 18 or older who Used PANERA BREAD One or More Times in

past yr., 12.% less likely to smoke cigarettes

7.8% or 21,347,391 of USA DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days

use QSRs past mo., 23.4% more likely to use Sit-Down Restaurants past mo., 7.% more likely to use Casinos

the past 30 days are 20.% more likely to

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

16.9%

2 times = 16.5%
3 times 11.8%
s T
5 s
6-9times “
10times or more r

= who Used PANERA BREAD One or More Times in the past 30 days

Total Monthly Sit-Down R
88.2%

mUSA
wn Restaurant Meals:

Users: A
71.5%

195,235,4

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer

85,526,843 31.3%
67,238,324 24.6%

Wine

Domestic Regular Beer

66,487,694 24.3%
66,217,010 24.2%
29,006,260 EBUN34

Imported Beer
Domestic Light Beer

Microbrew / Craft Beer

# who Used PANERA BREAD One or More Times in the past 30 days

USA USA Projection Scarborough R1 2026: Jan25-Mar26

112,360,680 21.1% I

- ¥
| |

mUSA

Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

1]

piza

bk

Mexican  chinese  Coffes steakhouse Upscale  Seafood
House |

Coffee Bar

matan  wings/  Bagel/
Burgers /  Donut/

Sports Bar  Bakery

= who Used PANERA BREAD One or More Times in the past 30 days musA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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Casino Activities: Adults 18 or older
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Other Gambling

Casinos visited past 12
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Past 30-days QSR Users: Adults 18 or older
;‘_‘ " Iﬂ 1time %
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4times
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6 - 9times
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= who Used PANERA BREAD Onie or Mare Times in the past 30 days umsp

Total Monthly QSR Users: Avg. Monthly QSR Meals:

100.0% 84.1%
e e “

6.7% or 261,724 of MSP DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 18.9% more likely

to use QSRs past mo., 13.6% more likely to use Sit-Down Restaurants past mo., 23.% more likely to use
Casinos past yr., 28.6% more likely to smoke cigaret

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
[ ] 1time

2times ﬁ s
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DMA Scarbarough R1 2026: Feb25-Feb26 Qual Intab
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® who Used PANERA BREAD One or More Times in the past 30 days mMsP
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Past 30-days QSR Users: Adults 18 or older

Ios%

12.8%
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# who Used PANERA BREAD One or More Times in the past 30 days

Total Monthly QSR Users:
100.0% 86.6%

q 1 time
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2 times
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4 times
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6-9times

10times or more
msTL

Avg. Monthly QSR Meals:

Adults 18 or older who Used PANERA BREAD One or More Times in

Casinos past yr., 32.7% less likely to smoke cigaret

11.8% or 296,634 of STL DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.

to use QSRs past mo., 23.2% more likely to use Sit-Down Restaurants past mo., 6.7% less likely to use

the past 30 days are 15.5% more likely

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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" 15.0% i
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Top-10 Cuisines: Adults 18 or older

|Srt -Down Restaurants Used Past 30-days)
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used PANERA BREAD One or More Times in the. [TO)SBSII  23.8%

LSl 429,308 17.1%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Sports Betting

Stage Show / Concert

Other Gambling

Casinos visited past 12

Used Past 30-days: Adults 18 or older
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i / Cannabis
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Past 30-days QSR Users: Adults 18 or older

10.8%

10.0%

1 time

3 times

4 times

5 times

6-9times

10times or more

7.5% or 146,589 of CIN DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 14.% more likely to
use QSRs past mo., 25.1% more likely to use Sit-Down Restaurants past mo., 8.% more likely to use Casinos

past yr., 60.2% less likely to smoke cigarette

Past 30-days Sit-Down Restaurant Users: AduIts 18 or older
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Top-10 Cuisines: Adults 18 or older
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= who Used PANERA BREAD One or More Times in the past 30 days =ON

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used PANERA BREAD @ne or More Times in the... 40.7%

[l 412,644 21.2%

= who Used PANERA BREAD One or More Times in the past 30 days mCIN = who Used PANERA BREAD One or More Times in the past 30 days uCIN
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down R Users:  Avg. Monthly Sit-Down R ant Meals:
100.0% i 94,1% 75.2%
Drank Past 30-days. Adults 18 or o!der Past 12 months Casmo Activities: Adults 18 or older
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DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

Bar / Nightclub
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Stage Show / Concert
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Casinos visited past 12
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Past 30-days QSR Users: Adults 18 or older

“odd e e
TAN
2imes Yy
4 times 12.5%
5 times

10times or more

9.2% or 179,121 of WPB DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 25.9% more likely
to use QSRs past mo., 19.4% more likely to use Sit-Down Restaurants past mo., 23.1% more likely to use

Casinos past yr., 42.9% less likely to smoke cigare

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time
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e
o Y
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10times or more F

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used PANERA BREAD One or More Times in the.. [A,0s0 I  27.3%

Ll 287,505 19.9%

#who Used PANERA BREAD One or More Times in the past 30 days =WPB = who Used PANERA BREAD One or More Times in the past 30 days = WPB
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100.0% 20.2% 89.6% 75.0%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older
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DMA Scarborough R1 2026: Jan25-lan26 Qual Intab
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7.8% or 21,347,391 of USA DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30...
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 18.7% more likely to

have a 401K, 22.7% more likely to have an Auto Loan, 14.5% more likely to Invest/Trade Stocks Online, 1.5%
more likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

401K Plan  prissrese o
IRA (Individual Retirement Account) e ==
Stocks or Stock Options
Mutual Funds 26.2%

850,162

090, 19.2%
37,601,219 13.8%
3,376,845 15.8%
PIRCINCY 10.0%

17.5%

Money Market Funds

Bonds

2, 35 11.2%
25,904,15 JEX="4

15.2%
e 3.0%

Other (Crypto / NFTs / Metals, etc.)

529 Plan / College Savings Plan

Financial Services Has and/or Uses: Adults 18 or older

6 h ) 2% G TA% g1 6% 4y

Certificates of Studentloan Personal Loan Refinanced

1o YR AR innaon RS
Checking Debitor ATM  Savings

as 2000)

Credit Card

Online Bill Home

Online Mobile Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home Improvement
Second Home or Real Estate Property m a;n.zx Mceoie Mortgage l‘;:‘.;‘\" ';";"*
= who Used PANERA BREAD One or More Times in the past 30 days mUSA ® who Used PANERA BREAD One or More Times in the past 30 days = USA
Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading g 586,973 8%
Accountant
Insurance Agent at a Local Office (not online)
Real Estate Agent
0% 95% o

Estate Planning

4.9%
3.1%

o
Divorce / Family Attormey A% (*Post 12 Months}
0.9%
= who Used PANERA BREAD One or More Times in the past 30 days = USA
USA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab

4.2% 4.7%

Store Credit Square Cash  Facebook  Samsung Pay
Card Messenger

Venmo  MasterCard  Apple Pay

American
Express
¥ who Used PANERA BREAD One or More Times in the past 30 days

Discover

o " IRURS axirane TEORL)
Zelle Debit Card CashApp  Google Pay

W USA
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Investments Owned: Adults 18 or older

IRA (Individual Retirement Account)

,631
26.8%
19.2%

Stocks or Stock Options

Mutual Funds

13.4%

3057 9.2%
376,11

9.6%

S T84%
Car 9.2%

76.3%
L 8.9%

Second Home or Real Estate Property Q, %
= who Used PANERA BREAD One or More Times in the past 30 days

Money Market Funds
Bonds
529 Plan / College Savings Plan

Other (Crypto / NFTs [ Metals, etc.)

m MSP

6.7% or 261,724 of MSP DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 10.% more likely to
have a 401K, 1.3% more likely to have an Auto Loan, 4.% less likely to Invest/Trade Stocks Online, 5.9% more
likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

15.9%

h”"mﬁ

Money  Certificates of Studentloan

16.1%
5.9%

Checking Savings  Debit or ATM Credit Card Mobile Online Bill

Online Home Auto Loan Home Refinanced Personal Loan
Account Account card Banking Banking Paying Mortgage Market  Deposit (CDs) Improvement  Home
Account Loanor Home Mortgage
Equity Loan

= who Used PANERA BREAD One or More Times in the past 30 days u MSP

Professional Serwces Used*: Adults 18 or oider

947,695 24.2%

Financial Planner

Tax Preparation Service

Online Investing / Stock Trading

16.0%

ll!! 3.8%
BE o
iue.s%

2

Insurance Agent at a Local Office (not online)

Accountant

Real Estate Agent

Estate Planning

(*Past 12 Months)

Divorce / Family Attorney 2%

m who Used PANERA BREAD One or More Times in the past 30 days
DMA Qual Intab

= MSP

Scarborough R1 2026: Feb25-Feb26 150
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f Past 3-Months Payment Methods Used: Adults 18 or older

1L2% 9306 0.6% 8%
2.6% 3.2%

o m-—m

Store Credit Square Cash  Facebook  Samsung Pay
card Messenger

Zelle

Venmo DebitCard MasterCard  Apple Pay

PayPal

Google Pay

= who Used PANERA BREAD One or More Times in the past 30 days
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11.8% or 296,634 of STL DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 24.1% more likely to

have a 401K, 42.1% more likely to have an Auto Loan, 97.4% more likely to Invest/Trade Stocks Online, 4.3%
more likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

i

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

1 g
18.3'
22.3%
346,435 13.8%
16.1%
9.8%

918,081 36.5%

31.7%

13.4%
9.8%

12.4%
8.6%

6.1%
6.7%

® who Used PANERA BREAD One or More Times in the past 30 days mSTL

Financial Services Has and/or Uses: Adults 18 or older

BA% 7% gan 6.1% 5.0%

m . . |

Money  Certificates of Studentloan Personal Loan  Home

Checking Debitor ATM  Savings Credit Card Home Auto Loan

Refinanced
Account card Account Banking Mortgage Market  Deposit (CDs) Improvement Home
Account Loan or Home Mortgage

Equity Loan
# who Used PANERA BREAD One or More Times in the past 30 days HSTL

Professional Services Used*: Adults 18 or older

Finsnclal Plonar: TS 21.3%

Tax Preparation Service

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

525,541 20.9%

209, 5;4 11.9%
21.4%
11.1%
18.8

o o
1.2%
4.0%

Estate Planning »5;”‘
(*Past 12 Months)
Divorce / Family Attormey
® who Used PANERA BREAD One or More Times in the past 30 days ESTL

STL DMA Scarborough R1 2026: Feb25-Feb26
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'm'Past 3-Months Payment Methods Used: Adults 18 or older

8:5% 9% 5 o
3.8% 3.9%

‘

CashApp  GooglePay  Discover  Store Credit American  Facebook Square Cash Samsung Pay
Card Express Messenger

- aint .

zZelle  ApplePay

# who Used PANERA BREAD One or More Times in the past 30 days mSTL
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Adults
have a

== H|,
Tanera ===

BREAD

7.5% or 146,589 of CIN DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.

18 or older who Used PANERA BREAD One or More Times in the past 30 days are 43.2% more likely to
401K, 3.2% less likely to have an Auto Loan, 82.9% more likely to Invest/Trade Stocks Online, 13.5%

less likely to pay with their Debit Card.

ﬁ‘mvestments Owned: Adults 18 or older

401K Plan Ro.0%

IRA (Individual Retirement Account)

Stocks or Stock Options
21.4%
Mutual Funds m%
17.2%
Money Market Funds 11.0%

N 14.4%
529 Plan / College Savings Plan 0.1%

Financial Services Has and/or Uses: Adults 18 or older

Other (Crypto / NFTs / Metals, etc.) E_S::'m 67% 78% coo age BO% 4oy
s = .l = E .
Second Home or Real Estate Property mﬂ% chechlﬁ Debit or ATM CreditCard  Online Mobile  OnlineBil  Home  Autoloan  Money Studentloan Certificates of Personal Loan  Home  Refinanced
Account card Banking Banking Paying Mortgage Market Deposit (CDs) Improvement Home
Bonds 9.3% Account Loan or Home Mortgage
5.6% Equity Loan
% who Used PANERA BREAD One or More Times in the past 30 days mCIN ® who Used PANERA BREAD One or More Times in the past 30 days ECIN
Professional Services Used*: Adults 18 or older |m'Pasi.‘ 3-Months Payment Methods Used: Adults 18 or older
o
Online Investing / Stock Trading
14.2%
R —— @ @
Real Estate Agent
E 81% 3% BO%

e—
o
Divorce / Family Attormey Eu'?"m‘ (*Post 12 Months}
® who Used PANERA BREAD One or More Times in the past 30 days mCIN
DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 150
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4.8%

American Discover Facebook  Samsung Pay

Guogle Pay

DebitCard ~ Venmo  MasterCard  Zelle Apple Pay

visa Cash App Store Credit  Square Cash
Express Card Messenger
# who Used PANERA BREAD One or More Times in the past 30 days ECIN
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9.2% or 179,121 of WPB DMA Adults 18 or older Used PANERA BREAD One or More Times in the past 30 days.
Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days are 26.4% more likely to

have a 401K, 33.2% more likely to have an Auto Loan, 40.1% more likely to Invest/Trade Stocks Online, 9.9%
less likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

529 Plan / College Savings Plan

® who Used PANERA BREAD One or More Times in the past 30 days

757,500 39.0%
522,777 26.9%

28.4%
296 938 15.3%

12.8%
10.8%
16.4%
179,689 9.2%
14.2%
gl 7.1%

5 8.9%
L] 4.5%

m'WPB

Financial Services Has and/or Uses: Adults 18 or older

Credit Card

Checking Debitor ATM  Savings

# who Used PANERA BREAD One or More Times in the past 30 days EWPB

Money  Certificates of Personal Loan Studentloan

a6% 48% 359 34% 3.6% 39
mm i e

Mobile Online Bill Refinanced
Account card Account Banking Paying Market  Deposit (CDs) lmprwement Home
Account Loanor Home Mortgage
Equity Loan

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Accountant

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)
Estate Planning

Real Estate Agent

Divorce / Family Attorney

#® who Used PANERA BREAD One or More Times in the past 30 days

DMA

Scarborough R1 2026: Jan25-Jan26

301 A‘UK 15.5%

136,000

6.7%
3.8%
3.9%
1.5%

[*Past 12 Months)

=WPB

Qual Intab 251

B\ Past 3-Months Payment Methods Used: Adults 18 or older

PayPal MasterCard ~ Debit Card Venmo N)ple Pay  Cash App Google Pay  Store Credit

visa American Discover
Express Card
® who Used PANERA BREAD One or More Times in the past 30 days =WPB
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“"Other QSRs Used + 3 Generational Cohorts"

P18+ who used PANERA BREAD One or More Times in the past 30 days (Other QSRs used
{V\ One or More Times past 30 days)
i O McDonald's 8

P
@HACJZ@“QA Chick-fil-A

% STARBUCKS'  Starbucks

@ [CHIPOTLE Chipotle

MEXICAN GRILL

GEN-Y (P30-44)

GEN-X (P45-59)

Subway
GEN-Z (P18-29) P r
anera
()
Chili's BREAD
Five Guys USA

Auntie Anne's

m P18+ who used PANERA BREAD One or More Times in the past 30 days (Other QSRs used One or More Times past 30 days)

m P18+ USA%Other QSRs used One or More Times past 30 days)

USA DMA Scarborough R12026: Jan25-Mar26  Qual Intab: 2320 *  Share of Everything
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"Other QSRs Used + 3 Generational Cohorts"

'Panera 5> Msp

P18+ who used PANERA BREAD One or More Times in the past 30 days (Other QSRs used
One or More Times past 30 days)

McDonald's

% STARBUCKS o\ 4 1o
Mo

@ﬂmh @(a )& Chick-fil-A

GEN-Y (P30-44)

Subway

Applebee's

Chipotte

MEXICAN GRILL

Tanera

BREAD®
MINNEAPOLIS-ST. PAUL

Chili's

GEN-Z (P18-29)

I
I

Five Guys

Auntie Anne's

m P18+ who used PANERA BREAD One or More Times in the past 30 days (Other QSRs used One or More Times past 30 days)

B P18+ MINNEAPOLIS-ST. PAUL (Other QSRs used One or More Times past 30 days)
MINNEAPOLIS-ST. PAUL DMA  Scarborough R1 2026: Feb25-Feb26 Qual Intab: 150 f‘ * Share of Everything
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"Other QSRs Used + 3 Generational Cohorts"

'Pm:;;ra = STl

BREAD P18+ who used PANERA BREAD One or More Times in the past 30 days (Other QSRs used
One or More Times past 30 days)

ﬁ!"\*’.'“ McDonald's

L
@‘Mk@& 2 Chick-fil-A

GEN-X (P45-59)
% STARBUCKS  Starbucks
GEN-Y (P30-44)

Applebee's

Chipote

MEXICAN GRILL

Subway

Tanera

BREAD®

B P18+ who used PANERA BREAD One or More Times in the past 30 days (Other QSRs used One or More Times past 30 days)

W P18+ ST. LOUIS (Other QSRs used One or More Times past 30 days)
ST.LOUIS DMA Scarborough R12026: Feb25-Feb26 Qualintab: 280 f ® Share of Everything
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“Other QSRs Used + 3 Generational Cohorts"

P18+ who used PANERA BREAD One or More Times in the past 30 days (Other QSRs used
One or More Times past 30 days)

Chick-fil-A

mﬂs McDonald's

Chipotie
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Quick service restaurants used past 30 days: Panera Bread



“"Other QSRs Used + 3 Generational Cohorts"

P18+ who used PANERA BREAD One or More Times in the past 30 days (Other QSRs used
One or More Times past 30 days)
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Quick service restaurants used past 30 days: Panera Bread



Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an average of 3 days, 12
hours, 56 minutes and 20 seconds each week with All Forms of Media.

84.4% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an avg. of 8 hours and 6 minutes
each week listening to All Local AM/FM Radio, representing 8.1% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older
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Quick service restaurants used past 30 days: Panera Bread



Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an average of 4 days, 3
hours, 17 minutes and 40 seconds each week with All Forms of Media.

82.4% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an avg. of 7 hours and 34 minutes
each week listening to All Local AM/FM Radio, representing 6.3% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: Panera Bread



Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an average of 3 days, 16
hours, 36 minutes and 58 seconds each week with All Forms of Media.

94.7% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an avg. of 8 hours and 20 minutes
each week listening to All Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
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Quick service restaurants used past 30 days: Panera Bread



Weekly
Reach %:

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an average of 3 days, 14
hours, 26 minutes and 7 seconds each week with All Forms of Media.

78.5% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an avg. of 9 hours and 17 minutes
each week listening to All Local AM/FM Radio, representing 8.4% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: Panera Bread




Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an average of 3 days, 14
hours, 10 minutes and 55 seconds each week with All Forms of Media.

82.3% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an avg. of 8 hours and 22 minutes
each week listening to All Local AM/FM Radio, representing 8.% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: Panera Bread




Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an average of 2 days, 16
hours, 4 minutes and 4 seconds each week with All Forms of Ad-Supported Media.
79.4% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an avg. of 7 hours and 19 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.1% of total time spent with all forms of Ad-Supported Med
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Quick service restaurants used past 30 days: Panera Bread



Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an average of 2 days, 22
hours, 22 minutes and 2 seconds each week with All Forms of Ad-Supported Media.

74.7% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an avg. of 6 hours and 12 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 6.6% of total time spent with all forms of Ad-Supported Med
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Quick service restaurants used past 30 days: Panera Bread



Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an average of 2 days, 17

8 hours, 54 minutes and 55 seconds each week with All Forms of Ad-Supported Media.
.Pﬂ. nera > 90.3% of Aduits 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an avg. of 7 hours and 57 minutes
BREAD each week listening to Local Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported Me
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Quick service restaurants used past 30 days: Panera Bread



Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an average of 2 days, 17
hours, 45 minutes and 11 seconds each week with All Forms of Ad-Supported Media.
73.1% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an avg. of 8 hours and 21 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.3% of total time spent with all forms of Ad-Supported Med
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Quick service restaurants used past 30 days: Panera Bread



Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an average of 2 days, 18
hours, 16 minutes and 4 seconds each week with All Forms of Ad-Supported Media.

79.4% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an avg. of 8 hours and 4 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.7% of total time spent with all forms of Ad-Supported Medi
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| Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an average
of 9 hours and 9 minutes each day with All Forms of Ad-Supported Media. 79.4% listen to Local
AM/FM Radio for an avg. of 62.9 minutes/day.(Local Radio delivers 9.1% of Time with Ad-Supported Media.)
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Quick service restaurants used past 30 days: Panera Bread



Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an average
of 10 hours and 3 minutes each day with All Forms of Ad-Supported Media. 74.7% listen to Local
AM/FM Radio for an avg. of 53.2 minutes/day. (Local Radio delivers 6.6% of Time with Ad-Supported Media.)
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| Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an average
of 9 hours and 24 minutes each day with All Forms of Ad-Supported Media. 90.3% listen to Local
AM/FM Radio for an avg. of 68.3 minutes/day. (Local Radio delivers 10.9% of Time with Ad-Supported M
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Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an average
of 9 hours and 23 minutes each day with All Forms of Ad-Supported Media. 73.1% listen to Local
AM/FM Radio for an avg. of 71.7 minutes/day. (Local Radio delivers 9.3% of Time with Ad-Supported Media.)
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| Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days spend an average
of 9 hours and 28 minutes each day with All Forms of Ad-Supported Media. 79.4% listen to Local
AM/FM Radio for an avg. of 69.3 minutes/day.(Local Radio delivers 9.7% of Time with Ad-Supported Media.)
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- 16,942,559 or 79.4% of Adults 18 or older who Used PANERA BREAD One or More Times in the past
30 days listen to Ad-Supported Local AM/FM Radio for an average of 62.9 minutes every day
representing 36.4% of all time spent daily with Ad-Supported Audio.
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195,509 or 74.7% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 53.2 minutes every day
representing 27.6% of all time spent daily with Ad-Supported Audio.
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267,978 or 90.3% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 68.3 minutes every day

representing 41.3% of all time spent daily with Ad-Supported Audio.
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- 107,169 or 73.1% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 71.7 minutes every day
representing 40.6% of all time spent daily with Ad-Supported Audio.
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- 142,140 or 79.4% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 69.3 minutes every day
representing 39.3% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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. 16,942,559 or 79.4% of Adults 18 or older who Used PANERA BREAD One or More Times in the past
30 days listen to Ad-Supported Local AM/FM Radio for an average of 62.9 minutes every day
representing 36.4% of all time spent daily with Ad-Supported Audio.
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195,509 or 74.7% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 53.2 minutes every day
representing 27.6% of all time spent daily with Ad-Supported Audio.
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267,978 or 90.3% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30

)m STl days listen to Ad-Supported Local AM/FM Radio for an average of 68.3 minutes every day
representing 41.3% of all time spent daily with Ad-Supported Audio.
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107,169 or 73.1% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 71.7 minutes every day
representing 40.6% of all time spent daily with Ad-Supported Audio.
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142,140 or 79.4% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 69.3 minutes every day
representing 39.3% of all time spent daily with Ad-Supported Audio.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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m who Used PANERA BREAD One or More Times in the past 30 days

16,942,559 or 79.4% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Country, Pop Contemporary Hit Radio, and Hot AC.
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195,509 or 74.7% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Country, Pop Contemporary
Hit Radio, Classic Hits, and All Sports.
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267,978 or 90.3% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Classic Rock, News/Talk/Information, and Adult Hits.
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listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Hot AC,
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142,140 or 79.4% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days
Pop

Contemporary Hit Radio, Classic Hits, Classic Rock, and Country.
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14,771,485 or 69.2% of Adults 18 or older who Used PANERA BREAD One or More Times in the past
30 days watch Ad-Supported Local TV Stations for an average of 105.8 minutes every day
representing 30.9% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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199,419 or 76.2% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 115.6 minutes every day representing
28.5% of all time spent daily with Ad-Supported Video.
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3 211,760 or 71.4% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
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days watch Ad-Supported Local TV Stations for an average of 124.9 minutes every day representing
36.9% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older

96,445 or 65.8% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 92.7 minutes every day representing
25.3% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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129,840 or 72.5% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 101.4 minutes every day representing
27.8% of all time spent daily with Ad-Supported Video.
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14,771,485 or 69.2% of Adults 18 or older who Used PANERA BREAD One or More Times in the past
30 days watch Ad-Supported Local TV Stations for an average of 105.8 minutes every day
representing 30.9% of all time spent daily with Ad-Supported Video.
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199,419 or 76.2% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 115.6 minutes every day representing
28.5% of all time spent daily with Ad-Supported Video.
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211,760 or 71.4% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30

'P C b:':z STl days watch Ad-Supported Local TV Stations for an average of 124.9 minutes every day representing
6;:’2?!61 36.9% of all time spent daily with Ad-Supported Video.
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96,445 or 65.8% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 92.7 minutes every day representing
25.3% of all time spent daily with Ad-Supported Video.
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129,840 or 72.5% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 101.4 minutes every day representing
27.8% of all time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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' 14,771,485 or 69.2% of Adults 18 or older who Used PANERA BREAD One or More Times in the past

30 days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Sports, Local News - Morning, Comedies, Game Shows, and Movies.
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' 199,419 or 76.2% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local
News - Morning, Comedies, Sports, Game Shows, and Dramas.
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' 211,760 or 71.4% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
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Quick service restaurants used past 30 days: Panera Bread



' 96,445 or 65.8% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Comedies, Movies, Local News - Morning, and Game Shows.
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' 129,840 or 72.5% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
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Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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[ 16,333,651 or 76.5% of Adults 18 or older who Used PANERA BREAD One or More Times in the past
30 days use Ad-Supported Social Media for an average of 162.9 minutes every day representing
26.1% of all time spent daily with Ad-Supported Digital Media.
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Avg. Week All Qigital (Persons & % Reach): Adults 18 or older

% Time Spent:

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

206,582 or 78.9% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days use Ad-Supported Social Media for an average of 195.1 minutes every day representing 26.4%
of all time spent daily with Ad-Supported Digital Media.
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Avg. Week All Qigital (Persons & % Reach): Adults 18 or older

233,609 or 78.8% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days use Ad-Supported Social Media for an average of 148.8 minutes every day representing 25.4%
of all time spent daily with Ad-Supported Digital Media.
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[ 121,498 or 82.9% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days use Ad-Supported Social Media for an average of 151.7 minutes every day representing 24.4%
of all time spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older

Total Persons:

 Time spent:
orr g s — %
Social Media
Search (Google, Bing, etc)

/ ‘
' ' M
m

EmailText/iIM/Zoom,etc. (Personal & Work)
Streaming Audio [Local Radio/

Podeasts/Streaming Services)
el m 49.3%
e . ST
T =

P et on
One or More Times in the
Online Classes, Schools, Colleges, Universities g8y 27.1% past 30 days

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

189.4

Social Media
163.5

Online

Classes,
Schools,
Colleges

Universi
ties...

OTT TV Streaming Services

Search
(Google,
Bing,...

Non-
YouTube/Tik PREEMIUmERIE

Gam | Ne

Email/Text/1
M/Zoom,etc
. (Personal
& Work)...

es/Fa | ws
ntasy | /W
[Be... | e...

1429
Social Media

166.7
Local TV
Streaming
50.5
Non-

emium Cable
Streaming...

OTT TV Streaming Services
164.8

; Work)...

Search
(Googl
Premium+Pr e,
Bing,
etc.)... Fo..

Online
Classes,
Schools,

Streaming Audio (Local Radio/ ~ Colleges.
Podcasts/Streaming Services)

rsiti
es...

Email/Text/I
M/Zoom,etc

YouTube/Ti
onal &  kTok, etc
40.5
Sho
ppin
B
(incl.

Games/Fa
ntasy/Be...

News/ ' B
Wea... |a

= who Used PANERA BREAD One or More Times in the past 30 days mCIN

¥ who Used PANERA BREAD One or More Times in th

e past 30 days ECIN

Avg. Week Ad-Supported Digital (Persons & % Reach): Adults 18 or older Avg.
Totl Persans: % Time Spent:

Search (Google, Bing, etc.)

fsports (Websites/Apps)

2.8%

Social Media
Emiail/Text/iM/Zoom,etc. (Personal & Work)
OTT TV Streaming Services

Shopping (incl. Food/Auctions/Travel, etc.)
Streaming Audio (Local Radio/ Podcasts/Streaming
Services)

Local TV Streaming

Avg. Hours+Minutes/day with Ad- m

YouTube/TikTok, etc. m 5,50 112 Supported Digital: Adults 18 or older M
Games/Fantasy/Betting Sites
Cable 5:31

MW ep
— ; PO — 711
Online Classes, Schools, Colleges, Universities _ 0:0%

70.1%

who Used PANERA BREAD
One or More Times in the 0.0%

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Sacial Media
151.7

OTT TV Streaming Services
114.8

Streaming Audio (Local
Radio/ Podcasts/Streaming  YouTube/Ti
Services) kTak, etc.
100.1 47.2

Email/Text/IM/
Zoom
(Personal &
Work)...

Search Local TV
(Google, Streami
Bing, etc.) ng

348 278

Non-
Premium+Premi
um Cable
Streaming...

News/W
eather...

Shoppmg

Banking...

Radio/

Services)
78.0

Non-
Premium-+Pre
mium Cable
Streaming
44.8

Social Media
149.8

YouTube/TikTo
k etc.
40.6

OTT TV Streaming Services
104.3

Podcasts/Streaming

Streaming Audio (Local

Local TV
Streaming
483

Email/Text/
IM/Zoom,e
tc.
(Personal &
Wo

Search
(Google,
Bing,
etc.)
321

News/We
ather/S...

Shopping
(incl.
Food/Au...

Banking...

past 30 days
% who Used PANERA BREAD One or More Times in the past 30 days

CiN DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 150
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

= CIN

# who Used PANERA BREAD One or More Times in the past 30 days

Quick service restaurants used past 30 days: Panera Bread

HCIN

soefa.ai

* Share of Everything

for Anything _




[ 123,644 or 69.% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days use Ad-Supported Social Media for an average of 134.8 minutes every day representing 22.2%
of all time spent daily with Ad-Supported Digital Media.
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16,333,651 or 76.5% of Adults 18 or older who Used PANERA BREAD One or More Times in the past
30 days use Ad-Supported Facebook for an average of 59.5 minutes every day representing 36.5% of
all time spent daily with Ad-Supported Social Media.
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206,582 or 78.9% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days use Ad-Supported Facebook for an average of 64.1 minutes every day representing 38.% of all
time spent daily with Ad-Supported Social Media.

Avg. Week All Sacml Medra (Persons & % Reach): Adults 18 or older Avg Day All social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent:

Facebook
Instagram
YouTube Video
Linkedin

Reddit

TikTok 28.3%

Snapchat mmﬂ Avg. Hours+Minutes/day with all
X Social Media: Adults 18 or older
Others(Rumble, Threads,... P 40 : .
whacsar PR

Blogs/Message Boards (read... mm 17.2%
wmble  AEEER N 2o 07

past 30 days
= who Used PANERA BREAD One or More Times in the past 30 days

who Used PANERA BREAD Msp
One or More Times in the

u MSP

(33

0

Facebook
68.2

Blogs/Message Boards
(read and/or post) Instagram
37.0 25.8

tumblir
123

LinkedIn - Facebook
2157, 2 54.0

YouTube Video

24.0 201

Pinte

Linkedin rest
85 49

TikTok | Reddit
11.6 7T

Instagram

Snap
chat
4.8

® who Used PANERA BREAD One or More Times in the past 30 days

u MSP

Avg. Week Ad- Suggorted Socml Media (Persons & % Reach): Adults 18 or older

Facebook

B VR
R ——

ERERE) —
FREE i

m-&m

Instagram
YouTube Video
Linkedin
TikTok

Reddit
Snapchat

Pinterest Avg. Hours+Minutes/day with Ad-

Supported Social Media: Adults 18

-M”

who Used PANERA BREAD
One or More Times in the

X
Others(Rumble, Threads,...
WhatsApp

m
R il

P Ty

past 30 days
» who Used PANERA BREAD One or More Times in the past 30 days

Blogs/Message Boards (read...
tumblr

mMSP

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 150
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

% Time Spent:

e

e SO S BN SNON SON - 3R X - <
3 ES

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook
64.1

Linked|
Instagram n
225 11.3

Pinter
X est...
6.8

TikTok Reddit | Facebook
10.2 5.7 46.9

YouTube Video

Pinte
rest
4.7

LinkedI
n
6.5

TikTok X
11.6

Instagram
240 183

Reddi
t

m who Used PANERA BREAD One or More Times in the past 30 days

Quick service restaurants used past 30 days: Panera Bread

u MSP

soefa.ai

* Share of Everything
for Anything _




'Pan@;ra = STI.

BREAD

233,609 or 78.8% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days use Ad-Supported Facebook for an average of 50.8 minutes every day representing 34.1% of all
time spent daily with Ad-Supported Social Media.
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Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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121,498 or 82.9% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days use Ad-Supported Facebook for an average of 56.3 minutes every day representing 37.1% of all
time spent daily with Ad-Supported Social Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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123,644 or 69.% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days use Ad-Supported Facebook for an average of 49.3 minutes every day representing 36.6% of all
time spent daily with Ad-Supported Social Media.
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16,333,651 or 76.5% of Adults 18 or older who Used PANERA BREAD One or More Times in the past
30 days use Ad-Supported Facebook for an average of 59.5 minutes every day representing 36.5% of
all time spent daily with Ad-Supported Social Media.
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| 206,582 or 78.9% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days use Ad-Supported Facebook for an average of 64.1 minutes every day representing 38.% of all
time spent daily with Ad-Supported Social Media.
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days use Ad-Supported Facebook for an average of 50.8 minutes every day representing 34.1% of all
time spent daily with Ad-Supported Social Media.
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| 121,498 or 82.9% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days use Ad-Supported Facebook for an average of 56.3 minutes every day representing 37.1% of all
time spent daily with Ad-Supported Social Media.
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123,644 or 69.% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days use Ad-Supported Facebook for an average of 49.3 minutes every day representing 36.6% of all
time spent daily with Ad-Supported Social Media.
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19,561,081 or 91.6% of Adults 18 or older who Used PANERA BREAD One or More Times in the past
30 days spend an average of 57.2 minutes per day driving, seeing Billboards and Signs. 66.3% Listen

to Local Radio Stations Out-of-Home for an average of 38.1 mi

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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234,410 or 89.6% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days spend an average of 77.2 minutes per day driving, seeing Billboards and Signs. 62.4% Listen to
Local Radio Stations Out-of-Home for an average of 32.2 minut

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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285,933 or 96.4% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days spend an average of 51.4 minutes per day driving, seeing Billboards and Signs. 75.5% Listen to
Local Radio Stations Out-of-Home for an average of 41.4 minut
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139,135 or 94.9% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days spend an average of 83.3 minutes per day driving, seeing Billboards and Signs. 61.1% Listen to
Local Radio Stations Out-of-Home for an average of 43.4 minut
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174,656 or 97.5% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days spend an average of 56.3 minutes per day driving, seeing Billboards and Signs. 66.3% Listen to
Local Radio Stations Out-of-Home for an average of 42. minute
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19,561,081 or 91.6% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days spend an average of 57.2 minutes per day driving, seeing Billboards and Signs representing 36.4% of
all Time Spent with Ad-Supported Qut-of-Home Media.
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234,410 or 89.6% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days
spend an average of 77.2 minutes per day driving, seeing Billboards and Signs representing 40.1% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

. Out-of-Home Media: Adults 18 or older
Reach "Share of Ad-Supported OOH Media"

89.6% g7 69 m

who Used PANERA BREAD MSP
One or More Times in the
70.2% . past 30 days
e 65.1% 67.7%
Time Spent 62.4%
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OOH Media: 56.1%
45.2%
40.4%
27.3%
25.2% 22.5%

10.7%
Weekly
Total —
3.3%
Persons I
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285,933 or 96.4% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days

-P “ )}::: STI. spend an average of 51.4 minutes per day driving, seeing Billboards and Signs representing 36.6% of all
ﬁ!ﬁﬁrﬂ Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Reach % "Share of Ad-Supported OOH Media"

who Used PANERA BREAD STL
One or More Times in the
past 30 days
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62.0% g0 5o
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10.3 11.4%
Ly 7.6%
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139,135 or 94.9% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days

spend an average of 83.3 minutes per day driving, seeing Billboards and Signs representing 47.% of all Time
Spent with Ad-Supported Qut-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
Weekly

Resch % "Share of Ad-Supported OOH Media"
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174,656 or 97.5% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days

spend an average of 56.3 minutes per day driving, seeing Billboards and Signs representing 40.4% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Weekly

" . Out-of-Home Media: Adults 18 or older
Reach % Share of Ad-Supported OOH Media
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s

82.1% who Used PANERA BREAD WPB
One or More Times in the
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Top-26 Ad-Supported Roads Traveled

234,410 or 89.6% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days spend an average of 77.2 minutes per day driving an average of 44.9 miles each day and are
125.1% more likely to use Snelling Avenue than the Metro average.

Per Week (Persons & % Reach): Adults 18 or older

1-35E south of 1-94
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Top-26 Residential Zip Codes: Adults 18 or older
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285,933 or 96.4% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days spend an average of 51.4 minutes per day driving an average of 29.9 miles each day and are
66.3% more likely to use Stan Musial Veterans Memorial Bridge tha

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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139,135 or 94.9% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days spend an average of 83.3 minutes per day driving an average of 48.5 miles each day and are
129.6% more likely to use Red Bank Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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174,656 or 97.5% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days spend an average of 56.3 minutes per day driving an average of 32.8 miles each day and are
64.9% more likely to use Atlantic Avenue than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older
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Top Employment Zip Codes: (Adults 18 or older who Used PANERA BREAD One or More Times in the past 30 days)
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Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg.

Total persons:

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

‘Wall Street Journal (Daily)

All Local Weekly Newspapers

USA Today (Daily)

Catalogs

Magazines

= who Used PANERA BREAD One or More Times in the past 30 days musa

6,901,921 or 32.3% of Adults 18 or older who Used PANERA BREAD One or More Times in the past
30 days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.1 minutes every day
representing 30.1% of all time spent daily with All forms of Print

Minutes/day Spent): Adults 18 or older

% Time. Em

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Used PANERA BREAD One
or More Times in the past 30
days
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m who Used PANERA BREAD One or More Times in the past 30 days m USA
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- 100,539 or 38.4% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30

days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day
representing 30.7% of all time spent daily with All forms of Print Med

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
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Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or o!def Avg Day Ad-Supported Print Media (% Time Spent & Av

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) {Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

Catalogs

USA Today [Daily)

Magazines

Books

MspP DMA

Toral persans:
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vg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s) (Sunday)

New York Times
(Sunday)
10.7

Local Daily
Newspaper(s)
(Daily+Sunday)
8.6

New York Times
(Daity+Sunday)
86

Wall Street Journal (Daily)

USA Today
(Daily)
71
Local Daily Newspaper(s)

(Daily Magazines
74 5.7

Catalogs)
8.0

Local Daily
Newspaper(s)
(Sunday)
114

Wall Street Journal (Daity}
93

New York Times
{Sunday)
11.2

USA Today {Daily)
89

Local Daily
Newspaper(s)
(Daily+Sunday)
8.1

New York Times
(Daify)
8.1

Magazines
7.6
Direct
Mail
Advertisin
[
{excluding
Catalogs)
7.2

Local Daily
Newspaperis) (Daily
75

= who Used PANERA BREAD One or More Times in the past 30 days

Quick service restaurants used past 30 days: Panera Bread

soefa.ai
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Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

USA Today (Daily)

Wall Street Journal (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers
Magazines

Catalogs

Lerser [ i

= who Used PANERA BREAD One or More Times in the past 30 days

. 76,554 or 25.8% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.3 minutes every day
representing 27.2% of all time spent daily with All forms of Print Medi

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

==',I
)}

who Used PANERA BREAD One

or More Times in the past 30
days

0.6%

mSTL

Local Daily
Newspaper(s) {(Sunday)
10.1

New Yark Times
(Sunday) Magazines
12 L5

Direct Mail

Advertising

{excluding

Catalogs)
81

Mew York Times

(Daily+Sunday)
86

Local Daily
Newspaper(s) Wall Street
(Daily+Sunday) Journal (Daily)
7.3 6.9

Local Daily
Newspaper(s) New York
{Daity Times (Daily)
6.9 6.1

New York Times
(Sunday)
148

Local Daily
Newspaper(s) (Sunday)

Wall Street Journal
{Daity)
13

USA Today (Daily)
101

Local Daily
Newspaper(s)
{Daily+Sunday)
86

Local Daily
Newspaper(s)
(Daity
8.1

New York Times
(Daily)
9.2

Magatines
83

Catalog
Di ] =
Advertising 35
(excluding

Catalogs)
75 AL,

= who Used PANERA BREAD One or More Times in the past 30 days

mSTL

Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 18 or older Avg

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

USA Today (Daily)

wall street Journal (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers
Magazines

Catalogs

Books

STL DMA

® who Used PANERA BREAD One or More Times in the past 30 days
Scarborough R1 2026: Feb25-Feb26

% Time Spent:

Avg. Hours+Minutes/day with Ad- m
Supported Print Media: Adults 18 or olderm

who Used PANERA BREAD One
or More Times in the past 30
days
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Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

USA Today {Daily)
9.4

New York Times.
(Sunday)
11.2

Magazines
88

New York Times
(Daily+Sunday)
86

Direct Mail

Advertising

(excluding Newspaperls)

Catalogs) (Daily+Sunday)
8.1 73

Local Daily

Wall Street Journal
(Daily)
6.9

Local Daily Newspaper(s)
(Daily
6.9

New York Times
(Sunday)
1438

New York Times (Daity)
8.2

New York Times
(Daity+Sunday)

(Daily+Sunday)
12.0 8.6

Local Daily Newspaperis)

Wall Street Journal

(Daity}
113

Magazines
83

Local Daity
Newspaper(s) (Daily
8.1

USA Today (Dally)
10.1

Direct
Mail
Advertisi
ng
(excludin

[
Catalogs)
75

= who Used PANERA BREAD One or More Times in the past 30 days

Quick service restaurants used past 30 days: Panera Bread

mSTL

® Share of Everything

soefa.ai
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- 29,315 or 20.% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 12.2 minutes every day
representing 23.8% of all time spent daily with All forms of Print Medi

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

‘Wall Street Journal (Daily)

Catalogs

Magazines

All Local Weekly Newspapers

Tatal persons:

Pl T, zo%
s 57| e

= who Used PANERA BREAD One or More Times in the past 30 days

% Time spent:

18.4%

RS

Avg. Hours+Minutes/day with All

1 ) NS ™ s
5 e = Ko
REEEREEEREER

Print Media: Adults 18 or older
who Used PANERA BREAD One CiN
or More Times in the past 30
days

S,
¥
R

New York Times
(Daily+Sunday)
16.6

New York Times
{Daily)
132

New York Times
(Sunday)
19.9 ’
Local Daily
Wall Street Journal Newspaper(s)
(Daily) {Daity+Sunday)
15.9 122

Local Daity
Newspaper(s)
(Daity
113

Direct Mail

Advertising

{excluding

Catalogs)
7.7

New York Times
{Sunday)
121

Wall Street Journal
(Daily)
9.1

Direct Mail Advertising
Local Daily (excluding Catalogs)
New York Times Newspaper(s)
(Daily+Sunday) (Daily+Sunday)
10.0 8.1

Local Daily
Newspaper(s) (Daily
7.6

New York Times
Magazines (Daily) Catalogs
9.8 7.8 34

HCIN

® who Used PANERA BREAD One or More Times in the past 30 days

ECIN

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

Catalogs

Magazines

All Local Weekly Newspapers

Books

CIN DMA

Total persans:

S

@

# who Used PANERA BREAD One or More Times in the past 30 days
Searborough R1 2026: Feb25-Feb26

Avg. Hours+Minutes/day with Ad-
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. Er
or More Times in the past 30 =

s

HCIN
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Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Wall Street Journal
(Daily) USA Today (Daily)
New York Times.
(Sunday)
199

159

Local Daily
Newspaper(s)
(Daily
113

Local Daity
Newspaper(
Local Daily s)

Magazines
112
Newspaper(s)
(Sunday)
17.2

New York | (Daily+Sund
Times (Daily) ay)
132 122

Direct Mail Advertising (excluding
Catalogs)...

New York Times
(sunday)
121

Local Daity
Newspaper(s)
(Sunday)
1.2

Local Daily
Wall Street Newspaper(s)
Jaurnal (Daity) (Daity+sunday)
9.1 B.1

Magazines
9.8 Mew York Times (Daily)
78

Local
Daily
Direct Mail Advertising Newspape
{excluding Catalogs) ris) (Daily
76 7.6

USA Today (Daily)
9.8

® who Used PANERA BREAD One or More Times in the past 30 days

Quick service restaurants used past 30 days: Panera Bread

mCIN
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soefa.ai



. 39,167 or 21.9% of Adults 18 or older who Used PANERA BREAD One or More Times in the past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day
representing 27.6% of all time spent daily with All forms of Print Medi

Avg. Week All Print Medra (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Catalogs

Magazines

USA Today (Daily)

All Local Weekly Newspapers

—!m
_H'l

M‘

ME&*

48531 25%°%

= who Used PANERA BREAD One or More Times in the past 30 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Used PANERA BREAD One
or More Times in the past 30
days

mWpPB

Mew York Times
(Sunday)
11.8

New York Times
(Daity+Sunday)
10.1

Wall Street Journal
{Daily)
89

Local Daily
Newspaper(s) New York Times
(Daily+Sunday) (Daily)

Local Daily

Direct Mail

Advertising

(excluding

Catalogs) Magazines
8.0 7.5

USA Taday (Daily)
87

Magazines (Daity)
8.3 83

New York Times
{DailysSunday)

Local Daily
Newspaper(s)
(Daity Catalogs)

New York Times Wall Street Journal
(Sunday) (Daily)
126 9.5

Local Daily

Newspaper(s)

(Daily+Sunday)
85

New York Times

Direct Mail
Advertising
(excluding

Catalogs
3.8

7.8 72 All..

= who Used PANERA BREAD One or More Times in the past 30 days

= WPB

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Catalogs

Magazines

USA Today (Daily)

All Local Weekly Newspapers

Books

wprB DMA

persons:

-

%
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Avg. Hours+Minutes/day with Ad-
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% Time Spent:

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Local Daity
Newspaper(s)
(Sunday)
125

New York Times.
(Sunday)
118

New York Times
[Daity+Sunday)
101

Wall Street Journal
(Daity)
89

Local Daily
New York Times | Newspaper(s)
(Daily) (Daily
8.4 83

USA Today (Daily)
8.0

Direct Mail Advertising | Magazine
(excluding Catalogs) s
8.0 75

New York Times.

{Daily+Sunday)

New York Times 185

(Sunday)
126

Local Daily
Mewspaper(s)
(Sunday)
12.0

Magazines

Wall Street Journal

(Daity) USA Today (Daily)
9.5 8.7

Local Daily
New York Times  Newspaper(s)
(Daily) (Daily
LE] 78

Direct Mail Advertising (excluding
Catalogs)
7.2
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“Advertising Actions"

P18+ who Used PANERA BREAD One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 107,409,961 39.3%

Websites

97,287,216 35.6%

Direct Mail 79,811,340 29.2%

Broadcast, Cable, & Sat TV eé',ns.éeo

Local Broadcast TV  wivier e B
Video Streaming Services
Cable TV Networks gehybuens e
Local AM/FM Radio
Podcasts 337. 21"6 12.3%
Newspapers g . L USA

29,

Audio Streaming Services 29,182 413 =

m P18+ who Used PANERA BREAD One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA Scarborough R12026: Jan25-Mar26  Qual Intab: 2320 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything =

Quick service restaurants used past 30 days: Panera Bread



Social Media

Websites
Direct Mail
Video Streaming Services

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who Used PANERA BREAD One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

1537584 39.3%
1,324,707 33.9%

110,073 28.3%

562,4é5 14.4%

897,031 22.9%

Local AM/FM Radio

659,404 16.9%

Local Broadcast TV
Cable TV Networks
Billboards
Podcasts
Newspapers

Audio Streaming Services

585,919 15.0%

492,742

458,155 T 1%

23,976 MINNEAPOLIS-ST. PAUL
433,225 11.1%

316,394 8.1%
W P18+ who Used PANERA BREAD One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

for Anything o

MINNEAPOLIS-ST. PAUL  DMA  Scarborough R1 2026: Feb25-Feb26  Qual intab: 150 S O e f'a ai Share of Everything
.

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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A STL

BREAD

Social Media

Websites

Broadcast, Cable, & Sat TV
Direct Mail

Local Broadcast TV

Cable TV Networks

Video Streaming Services
Podcasts

Billboards

"Advertising Actions"

P18+ who Used PANERA BREAD One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

990,155 ‘ 39.3%
854,336 7 34.0%;

590,513 23.5%

.597,85.8 27.7%

431,879 17.2%

422,933 16.8%

421,970 16.8%

363,501 14.4%

312,727 12.4%

Local AM/FM Radio

412,114 16.4%

Newspapers

Audio Streaming Services

36,005 ST. LOUIS

264,736 10.5%
m P18+ who Used PANERA BREAD One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

ST.LOUIS DMA Scarborough R12026: Feb25-Feb26 Qualintab: 280 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S O e a . a 1 for Anything =
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“Advertising Actions”

P18+ who Used PANERA BREAD One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media

696,452

Websites  geres 32.2%

Broadcast, Cable, & Sat TV

35.8%

455,739 23.4%

586, 850

Direct Mail

Local Broadcast TV

Local AM/FM Radio

14.9%

Video Streaming Services

Cable TV Networks 276 111 14.2%
Newspapers

Podcasts

Audio Streaming Services CINCINNATI
Blfaonrls

¥ P18+ who Used PANERA BREAD One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CINCINNATI DMA  Scarborough R1 2026: Feb25-Feb26  Qual Intab: 150 * Share of Everything
All Graphs and soefa.al Data Modeling Copyright ©® 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything o
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— WPB "Advertising Actions”

'Pc;ﬁira P18+ who Used PANERA BREAD One or More Times in the past 30 days

(Shopped/Visited/Bought past 3mos Due to Ads on %)

Websites
Social Media
Direct M
Broadcast, Cable, & Sat TV
Cable TV Networks
Local Broadcast TV
Local AM/FM Radio
192,729 =

WEST PALM BEACH-BOCA RATON
211,123 10.9%
121,134 6.2%

= P18+ who Used PANERA BREAD One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ WEST PALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WEST PALM BEACH-BOCARATON DMA  Scarborough R12026: Jan25-Jan26  Qual Intab: 251 Share of Everything

.
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Video Streaming Services

Podcasts

Audio Streaming Services

Newspapers

Billboards

Quick service restaurants used past 30 days: Panera Bread



